@Home with Technology
Online Survey — All Markets

John Urpeth
June 2007

©)

proximity Loncon






Markets included

Number of interviews per market

AUSTRALIA
BELGIUM
CANADA English
CANADA French
CHINA

CZECH REP.
FRANCE
GERMANY
IRELAND
JAPAN
PORTUGAL
RUSSIA
SINGAPORE
SOUTH KOREA
SPAIN
SWEDEN

UK

USA

208
213
197
204
201
200
202
207
203
206
205
200
204
175
202
205
200
202

Base: Total online sample N = 3634



Gender
Number of men and women

H Male B Female

Base: Total online sample N = 3634



Age
Percentage by age group

H16-30 E31-40
m41-50 @51+

Base: Total online sample N = 3634



Employment status
Percentage by status

Full-time student _“
[

Part-time job

Other

Part time student

Base: Total online sample N = 3634






Online sites visited

Q1. Which, if any, of the following types of website do you regularly
visit (i.e. at least once a week)?

Instant messaging
programmes

Blogging sites

Social-networking
sites

VOIP
Virtual games
Dating sites

Virtual worlds

%

Base: Total online sample N = 3634



Online sites
Length of time visiting

Q2. And how long have you been playing / visiting these online sites?

Instant messaging programmes | 8| 9 13
Virtual games | 18 16 21 “

Virtual worlds | 41 22 11

Dating sites _ 20 18 18 “

Social-networking sites _ 22 22 24 “
Blogging sites | 17 23 26 “

VOIP (T 20 27 B

OLess than 6 months 06 months - 1 year O1-2 years B2 -3 years B More than 3 years

%

Base: Total online sample N = 3634



Online sites
Location when visiting sites

Q3. In a typical week, what proportion of the time you spend visiting
your online sites is at work / college or at home?

O I spend more time visiting my online sites at work / college than at home
B I spend about the same amount of time visiting my online sites at work / college than at home

B I spend more time visithg my online sites at home than elsewhere

Base: Total online sample N = 3634







Online friendships

Q4. These days, some people have both online and offline friends.

Which of the following best applies to you?

Female

Base: Total online sample N = 3634

DI don't have any
friends or
acquaintances
online

B I have some
online
acquaintances but
wouldn’t say I've
made any friends
online

B I have a mix of
online and offline
friends and
acquaintances

O1I probably have
more online
friends than
offline friends




Online friendships
Meeting up

Q5. And which of these statements best applies to you?

OI have never met my online friends in real life
B I meet some of my online friends in real life

B Most or all of my online friends are also friends in real life

Base: Total online sample N = 3634



Online attitudes and motivations



Online attitudes and motivations (1)

Q6. Here are some statements from other people about their online feelings
and experiences. How much do you agree or disagree with each one?

I am suspicious of people who develop a
fantasy avatar or one which looks nothing like 12

the real person

I think some people are quite reserved in the
real world - their online personality allows H 6

them to shine

Online social networking helps people get more
out of life

I visit online social communities for relaxation EgY 8

Spending too much time in virtual worlds can
be dangerous - you can lose sight of what is BEM 13

32 29
21 48
29 43
27 43
24 33

real

E Disagree strongly O Disagree a little O Niether agree or disagree

@ Agree a little H Agree strongly

%

Base: Total online sample N = 3634



Online attitudes and motivations (2)

Q6. Here are some statements from other people about their online feelings
and experiences. How much do you agree or disagree with each one?

I'm probably more confident online than I am
: 17 29 24
offline

I am a complex person by nature - visiting n
17

virtual worlds helps me understand more about 29 31

myself

People who spend a lot of time in virtual worlds
probably have difficulty forming relationships in 15 28 34
the real world

I find it easier to express myself online than I
17 27 28
do face-to-face
You can only communicate with people in a >3 30 o
superficial way online

B Disagree strongly O Disagree a little O Niether agree or disagree @ Agree a little B Agree strongly

%

Base: Total online sample N = 3634



Online attitudes and motivations (3)

Q6. Here are some statements from other people about their online feelings
and experiences. How much do you agree or disagree with each one?

I have surprised myself how my online
personality has developed

It's strange how spending time online can 36 57
change the way you feel about the real world
I am probably more flirtatious online 16 26 23 H
In some ways I feel more in touch with people
: . 23 26 17
online than in the real world

B Disagree strongly O Disagree a little O Niether agree or disagree @ Agree a little B Agree strongly

%

Base: Total online sample N = 3634



Online feelings and emotions



Online feelings and emotions (1)

Q7. Thinking now about your feelings and emotions, where do you feel
most ...

Anonymous h 6 36 27

Adventurous n 11 45 25 “
Confident 11 51 20 -
Brave 10 50 23 “
Playful 10 47 25 “
® Much more offline than online O Slightly more offline than online O About the same
@ Slightly more online than offline B Much more online than offline
%

Base: Total online sample N = 3634



Online feelings and emotions (2)

Q7. Thinking now about your feelings and emotions, where do you feel

most ...
Invisible h 11 45 20
Expressive n 11 49 21

Imaginative 10 50 22

Happy and relaxed 12 52

Comfortable with who 11 53

Iam
® Much more offline than online O Slightly more offline than online O About the same
@ Slightly more online than offline B Much more online than offline
%

Base: Total online sample N = 3634



Online feelings and emotions (3)

Q7. Thinking now about your feelings and emotions, where do you feel

most ...

Powerful

Beautiful / more

. 11 55
attractive
Deceitful 56
Fulfilled 14 53
® Much more offline than online O Slightly more offline than online O About the same
@ Slightly more online than offline B Much more online than offline

%

Base: Total online sample N = 3634



Online feelings and emotions (4)

Q7. Thinking now about your feelings and emotions, where do you feel

most ...
21 54 9 H

Anxious

Conservative 20 54 9

Self-conscious 22 49 10 H

Stressed 24 47 8

® Much more offline than online O Slightly more offline than online O About the same
@ Slightly more online than offline B Much more online than offline
%

Base: Total online sample N = 3634
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Attitudes towards brands online (1)

Q8. Thinking about some of the brands you use in real life which of

these statements best applies to you?

Male Female

Base: Total online sample N = 3634

@ I'm not really a
person that has
favourite brands

B I have favourite
brands in the real
world but don't
necessarily want
to see these when
I'm online

B I don't mind if
some of my
favourite real life
brands appearin
the virtual worlds
I visit




Attitudes towards brands online (2)

Q9. Here are some statements from other people about brands in the real
world and the virtual world. How much do you agree or disagree with each
one?

I can see how people might have different h
8

favourite brands online to suit their different 44 33
online identities
In one way or another we all use brands to
, 11 36 35
define who we are

I think brands and sponsoerd events are useful
in virtual worlds because they help you to meet 12 43 29
people like yourself

Brands and marketing have no place in virtual

44 16
worlds

When I'm online I can see how brands could

help me to develop my identity and personality a4 18

B Disagree strongly O Disagree a little O Niether agree or disagree @ Agree a little B Agree strongly

%

Base: Total online sample N = 3634



Online brand purchasing

Q10. Have you ever purchased a brand as a result of a virtual world
interaction that you have had with it?

HYes

Base: Total online sample N = 3634



Reasons for brand selection

Q12. And why would you take this brand with you? Please select the
most important benefit the brand would bring for you by answering this
question. I would take [brand] with me because .....

Physical function - what it does for
me physically
Image - how it presents itself and
what it would say about me
Entertainment value - how it amuses
me

Values - what it stands for in the
world

Knowledge - how it keeps me
informed

Community - how it makes me feel
part of a bigger group of people

%

Base: Total online sample N = 3634



	@Home with Technology��Online Survey – All Markets���John Urpeth�June 2007
	Sample profile
	Markets included�Number of interviews per market
	Gender�Number of men and women 
	Age�Percentage by age group 
	Employment status�Percentage by status
	Online behaviour
	Online sites visited
	Online sites�Length of time visiting
	Online sites�Location when visiting sites
	Online relationships
	Online friendships
	Online friendships�Meeting up
	Online attitudes and motivations
	Online attitudes and motivations (1)
	Online attitudes and motivations (2)
	Online attitudes and motivations (3)
	Online feelings and emotions
	Online feelings and emotions (1)
	Online feelings and emotions (2)
	Online feelings and emotions (3)
	Online feelings and emotions (4)
	Online brands
	Attitudes towards brands online (1)
	Attitudes towards brands online (2)
	Online brand purchasing
	Reasons for brand selection


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
    /DEU <>
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [300 300]
  /PageSize [612.000 792.000]
>> setpagedevice


